THE AGI METHOD
TO MAKING REAL MONEY WITH Al

Why | stopped putting a link in my bio and put an Al agent there instead.

Preface

Everyone's chasing the same thing right now — more followers, more views, more reach. But
attention by itself doesn't pay your rent. | see people with huge accounts who still aren't making real
money, and it's not because their content isn't good enough. It's because of what happens after
someone's actually paying attention to them. That's the part nobody talks about, and it's the part
that actually determines whether any of this turns into income.

The way almost everyone does this
Step one: make content, drive traffic to a page. That part everyone already knows.

Step two: once they've got attention, most people just drop the link to their offer straight in their bio.
Someone clicks your video, gets curious, taps the link — and lands directly on a sales page or a
calendar booking from a total stranger. No warm-up. No getting to know the person. No idea if
they're even a fit. Just a link, cold.

Step three, the one almost nobody does: what if, instead of a static link, the thing in your bio
could actually talk to the person first? Ask them a few questions. Get a feel for what they need.
Warm them up and quietly figure out if they're even a real fit — before they ever see your offer.

That's the whole idea. Replace the link with an agent.

What this actually is

There are Al agent platforms built specifically for this — you train one on your own content and
voice, and it lives as a chat link in your bio. Instead of "link in bio," it's "chat with my Al in bio."
People can ask it real questions and get real answers, 24/7, without you doing anything.

But most people who set one of these up just leave it as a glorified FAQ. Someone asks a question,
the bot answers, conversation's over. No momentum, no path anywhere. That's the gap — and it's
the whole reason mine works differently.

The setup: 5 questions, 2 jobs

My agent shows 5 suggested questions the second someone opens the chat. They're split into two
groups that do completely different jobs:

— 2 free resource questions — pure value, nothing attached. Someone can click one and walk
away with something genuinely useful and never spend a dollar.

— 3 hook questions — each one targets something my audience wants.

— Why give away free stuff at all? Because it does two things at once: it builds real trust before
you've asked for anything, and it gives the agent somewhere genuine to point people who click
a hook question but aren't ready to buy yet. Nobody feels like they wasted their time, even if
they never become a customer.



The 3 hook questions are where it gets interesting. They don't look like a pitch at all — they're just
questions someone would actually want answered. But behind the scenes, clicking one of them
quietly kicks off a short conversation designed to figure out, in just a couple exchanges, whether
this person is worth my time to talk to directly.

By the time that conversation ends, the agent already knows who's just curious and who's actually
ready — and it tells the ready ones exactly how to reach me. | won't go into exactly how that part is
built here, but that's the piece that turns a chatbot into an actual sales tool instead of a FAQ page.

Why this beats a link in your bio

—It's not pushy — people get real answers before anything is ever asked of them.

— It filters before you ever see a DM — by the time someone messages you, they've already
shown real interest. You're not cold-pitching, you're just picking up where they left off.

— It scales without you — it can have this exact conversation with a hundred people at once,
and you only show up for the ones worth your time.

WANT TO LEARN HOW TO DO THIS?

I can show you this whole system— the agents, the questions, the way it filters

people — wired to for your own business or to sell to clients

DM ME THE WORD “BUILD” ON INSTAGRAM




